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What happens in networks

w7 stays in Metricool

Metricooler, remember the simple times of social media when feeds were only filled with
selfies and pictures of cats? I'm talking about like 10 years ago, but we know that social
networks have changed a lot since then. Now, we may even need to pay to use some.

I don’t want to spoil anything, but you better start saving some coins if you don’t
want to see social media ads.

And keep retention in mind! This is another objective to keep in mind when creating
content for your accounts, but you’ll see what I'm saying when you keep reading!

So, shall we getinto this weeks news?

The end of free social media

Metricooler, between you and me, we kind of saw it coming, didn’'t we?

A few months ago, X subscriptions came along so users could access more perks, and
receive the coveted blue checkmark, in exchange for a monthly payment. Meta said, “Hey
we want to do that too”. And thus, they launched Meta Verified to pay for a verification on
Instagram and Facebook.

And now the trend continues. But don’t panic, just yet.

Coincidental or not, three social networks have announced that either you see ads, or
you pay for an ad-free feed.

X is preparing for a rate to navigate the platform without seeing ads, however they are
also considering adding it as a perk for Premium members. We will have to see which
one they choose.

Meta is also proposing a $14/month charge for ad-free feeds on Facebook, and
$17/month for both Facebook and Instagram. Will they also include this for Meta Verified
users?

And, of course, TikTok is also on board with this idea, and has confirmed that they will
offer an ad-fee subscription, at $4.99/month.

I don’t know how you see it but, is this the end of free social media?

Pick your plan

Choose whether you will see ads.

Standard

Free

Enjoy TikTok for free with ads. Ads shown
will be personalized based on your
activity on TikTok. We also vse data from
third parties, but only if you've enabled
tracking on your device.

Ad-free
$4.99 /month
Enjoy an ad-free experience on TikTok.

Change your X strategy

If you think your social media strategy should be all about sharing links, take a look at
Metricool’s Analytics section and you'll see the results.

All social media platforms like when users spend as much time as possible on their
network. So, if you create content that retains and interests your community, you are more
likely to increase your reach.

And Elon Musk confirmed this week, “Links don’t get as much attention. The best thing to
do is post extensive content within the platform”.

For example, are you going to post a video? Forget about sharing the YouTube link,
period. Upload the video directly to X. Want to share a blog post? Make a thread with the
highlights.

Consider changing your strategy on X, and other social media platforms. Think about
what makes users more likely to spend more time consuming your content: infographics,
videos, carousels, polls, etc.

@MarioNawfal - Follow
BREAKING: MEDIA TRAFFIC COLLAPSES | Rise Of Citizen
Journalism?

ﬁ Mario Nawfal & B - Oct 3, 2023 X

Traffic referrals to the top news sites from X and Meta have
DRASTICALLY dropped.

In the meantime, here's a few numbers on X:
- Video views doubling since last year

- NFL video views up 35%, F1 up 80%, US Open...

Facebook and X referrals to top news
sites

Monthly; August 2020 to August 2023
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Elon Musk & B
@elonmusk - Follow
Interesting.
Our algorithm tries to optimize time spent on X, so links

don't get as much attention, because there is less time
spent if people click away.

Best thing is to post content in long form on this platform.
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Elon Musk signs Paris Hilton for X

Collaborations, Metricooler. Collaborations are a very effective strategy to advertise your
brand and become more well-known in your market.

Whether it's with influencers, other brands, or creators similar to your audience,
collaborations can help achieve your goals faster.

Elon Musk, who we know is a serial entrepreneur, has created this idea to sign Paris
Hilton and boost X.

The two-year agreement includes 4 original videos for the platform, live shopping
streams, audio chats on Spaces, and support for new product/service launches.

Even if Paris isn’t the best fit to attract media attention, the intentions are good. At least
we think?

Who would you like to see signed on Instagram or TikTok?

a Linda Yaccarino & H X
@lindayaX - Follow

The queen of pop culture, music, business, and TV is
#Sliving on X. @ParisHilton welcome to the @X family,
we're excited to launch an official partnership with you and
your next-gen media company 11:11. Together we're going

to create a launchpad for new initiatives in video
and... Show more
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Metrics, lot of metrics on YouTube

Metricooler, you know that we are big fans of metrics (I mean it's in our name...), and we
love what's new on YouTube.

There are two new features, so let's break them down one-by-one.

The first one is more data about your subscribers, such as how many visits are from new
views, and how many are from recurring users. Until now, you could only see the total.

This is great to see if you are reaching new people, and if you have a loyal audience. You
can also see which videos work best for each segment.
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And the second addition is extremely good news. You will now know why a user has
unsubscribed from your membership. Now, when a member leaves your community, they
will be asked why they said goodbye. This data will be gold to improve the content on
your channel.

Cancellation reasons

Exit surveys - Last 28 days

Financial reasons — ) 3,202 (58.0%)
No longer interested — 1,208 (21.8%)
Find something better o 602 (10.9%)
Wanted to join for a limited time _ 402 (7.3%)
Other =] 102 (1.8%)
SEE MORE

| think, Metricooler, you’ve had enough for this week, haven’t you? Take a breath, and then review
this weeks social media news, so you can make the right decisions for your content strategy.

We will be here next week to update you, and stay on top of what's to come next.

See you next Sunday!

Anniston, from Metricool

PS: We know creating a social media account from scratch can be overwhelming, so if you're new
fo TikTok, watch this video and build your profile to start creating quality content.

Resources:

Tips to Plan your Content Strategy on Instagram
What is Meta Verified?

X Premium: Advantages and Pricing.

YouTube Analytics

with @ metricool
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